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Abstract[_]

The main objective of this research is to study the effect of stimuli in restaurants (the research sample), by
seeking to choose a new job for the purpose of achieving competitive precedence among other restaurants,
and the current research aims to know the effect of neuromarketing on competitive precedence.The research
sample was selected, which amounted to (200) and statistical tests were conducted based on the program
spss.v.26) in order to find out the possible solutions to the problem of the study, which is diagnosing the
impact of neuromarketing on competitive precedence, with the aim of improving services provided in
restaurants, and the conclusions reached To research that the dimensions of neuromarketing have a
significant impact on achieving competitive precedence and thus achieving discrimination in restaurants
(Samad Restaurant, Bestoon Samad, Galaxy, Barbie, Baba Sedu, Haji Hussein, Starling, Mint Leaves),
from other restaurants, and the study also found the need to pay attention Customer requests, which leads
to a larger number of customers by distinguishing itself from other restaurants, thus achieving competitive
precedence and maintaining it in the distant future.Keywords: Neuromarketing, competitive advantage
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