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Abstract:
Green marketing is a progressive issue as most of its dimensions are unknown or intangible to consumers.
Organizational marketing promotion represents brand awareness and corporate awareness, with ethical
responsibility and customer education in mind, as companies green their promotion tactics by targeting
specific customer segments with a specific green value. Consumer behavior is a lesson in how people,
groups, and organizations select, buy, use, dispose of, and dispose of goods, services, ideas, or methods to
meet their needs. Effective green marketing requires the application of good marketing principles to make
green products desirable to consumers. Green marketing is still in its infancy and there is a lot of fine-tuning
that needs to be done in order to explore its full potential. Green products require renewable and recyclable
materials, and are environmentally friendly.
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