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Abstract
The dynamic marketing capabilities are considered one of the most important changes in modern marketing
thinking to their ability to create added value for the organization and its products through exploiting the
resources of the organization in professional and innovative ways. It enables the organization to deal with
the dynamic variables that affect the growth of marketing innovations and the creation of a variety of
creative capabilities that invest scarce resources And transform them into a strong point. These dynamic
marketing capabilities can be harnessed to achieve infinite sustainability through sustainable marketing.
This study is composed of two main variables: the independent variable (dynamic marketing capabilities),
which consists of several dimensions, namely, "customer relationship management, market knowledge,
product development™ and the adopted variable which is the sustainable marketing strategy which is of
infinite dimensions. , Environmental dimension, dimension market knowledge competitive knowledge
dimension.The main problem of the study was (Can the organization in question be able to develop and
invest in dynamic marketing capabilities to achieve the infinite sustainable marketing) and whether the
organization has the ability to manage its scarce resources to achieve infinite sustainability. The main
objective of the study is how the organization can use customer relationship management, market
knowledge and product development To achieve the dimensions of sustainable marketing Infinite. The study
sample consisted of 50 managers and a branch manager of Zain Mobile Telecommunications Company in
Irag. The main conclusion of the study is that there is a significant effect of the dynamic marketing
capabilities in achieving the sustainable marketing. The most important recommendations were that the
organization should develop its dynamic marketing capabilities to cope with the rapid environmental

changes.
Keywords: dynamic marketing capabilities, sustainable marketing Infinite.
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